Stereotypes in Advertising, News, and Entertainment TV
COMM 645
Instructor
Osei Appiah, Ph.D.
Office: 3032 Derby Hall, 292-6927


appiah.2@osu.edu

Office Hours:  M-W 9:00 AM – 10:30 AM

Texts:
Required readings for the course are compiled in a course reading packet, which is available at the bookstore. Please read the assigned materials before each class meeting. The class lectures will interpret, demonstrate, and extend the information and ideas in the readings, so be sure to take careful notes during each class. The exams will be based on both the lectures and the readings.


Course Overview:
Stereotypes are generalizations indiscriminately attributed to members within a group. Stereotypes are often acquired indirectly from exposure to mass media. Given our limited experience with various groups, the media are powerful in developing, reinforcing, and validating stereotypical beliefs and expectations we have concerning certain groups.

The general purpose of this course is expose students to the existence and impact of stereotypes in the media. This course will explore stereotypes in advertising, news, and entertainment television and their effects on audiences. Although this course will examine media stereotypes related to gender, class, sexual orientation, religion, mental or physical disability, and age, much of the emphasis will be on stereotypes associated with African Americans. 

Course Requirements:


1.  Midterm (33.3%).  Midterm will consist of multiple choice and short answer questions.


2.  Final (33.3%).  Final (33.3%) will consist of multiple choice questions.


3.  Final Paper (33.4). A paper that explores the theoretical and practical implications of stereotypes (approx. 6 to 8 pages)
Class Participation:

All students are encouraged to participate in class discussion, as well as any in-class assignments.  The goal of this requirement is to make each class session a lively, stimulating, and intellectually rewarding learning venture for everyone.  To a substantial extent, the benefits derived from this course are facilitated by students’ willingness to expose their viewpoints to the scrutiny of the professor and their peers.
Academic Misconduct: 

It is the responsibility of the Committee on Academic Misconduct to investigate or establish procedures for the investigation of all reported cases of student academic misconduct. The term "academic misconduct" includes all forms of student academic misconduct wherever committed; illustrated by, but not limited to, cases of plagiarism and dishonest practices in connection with examinations. Instructors shall report all instances of alleged academic misconduct to the committee (Faculty Rule 3335-5-487). For additional information, see the Code of Student Conduct (http://studentaffairs.osu.edu/resource_csc.asp).
Any student who feels s/he may need an accommodation based on the impact of a disability should contact me privately to discuss your specific needs. Please contact the Office for Disability Services at 614-292-3307 in room 150 Pomerene Hall to coordinate reasonable accommodations for students with documented disabilities.
Osei Appiah, Ph.D.

Stereotypes in Advertising, News, and Entertainment TV
Discussion Topics and Readings

Wednesday, September 19
Introduction to the Course

Monday, September 24

I. Processing and Understanding Stereotypes
· Wicks, R. H. (1992). Schema theory and measurement in mass communication research: Theoretical and methodological issues in news information processing. In S. A. Deetz (Ed.), Communication yearbook (Vol. 15, pp. 115-145). Newbury Park: Sage. 
· Devine, P.G., & Elliot, A. J. (1995). Are racial stereotypes really fading? The Princeton trilogy revisited. Personality and Social Psychological Bulletin, 21(11), 1139-1150.

Wednesday, September 26

II. Priming and Activating Stereotypes
· Power, J., Murphy, S., & Coover, G. (1996). Priming prejudice: How stereotypes and counterstereotypes influence attribution of responsibility and credibility among ingroups and outgroups. Human Communication Research, 23, 36-58. 

· Devine, P. (1989). Stereotypes and prejudice: Their automatic and controlled components. Journal of Personality and Social Psychology, 56, 5-18. 

Monday, October 1

III. The Face of Crime & Poverty in the Media
· Gilens. M. (1996). Race and poverty in America: Public misperceptions and the American news media. Public Opinion Quarterly, 60, 515-541. 

· Pan, Z. & Kosicki, G. (1996). Assessing news media influences on the formation of Whites’ racial policy preferences. Communication Research, 23, 417-438.
· Peffley, M., Shields, Tl, & Williams, B. (1996). The intersection of race and crime in television news stories: An experimental study. Political Communication, 13, 309-327. 
Wednesday, October 3

III. The Face of Crime & Poverty in the Media (Cont.)
· Abraham, L. & Appiah, O. (2006). Framing of News Stories: The Role of Visual Imagery in Priming Racial Stereotypes. The Howard Journal of Communications, 17(3), 183-203. 

· Tamborini, R., Mastro, D. E., Chory-Assad, R., & He Huang, R. (2000). The color of crime and the court: A content analysis of minority representation of television. Journalism & Mass Communication Quarterly, 77(3), 639-653. 

· Gandy, O., Jr., & Baron, J. (1998). Inequality: It’s all in the way you look at it. Communication Research, 25(5), 505-527. 
· Dixon, T. L., & Linz, D. (2000). Overrepresentation and underrepresentation of African Americans and Latinos as lawbreakers on television news. Journal of Communication, 50(2), 131-154. 

Monday, October 8
IV. Racial Stereotypes in the News
· Entman, R. M. (1992).Blacks in the news: Television, modern racism, and cultural change. Journalism Quarterly, 69, 41-61. 

· Gilliam, F. & Iyengar, S. (2000). Prime suspects: The influence of local television news on the viewing public. American Journal of Political Science, 44, 560-573. 

· Marindale, C. (1996). Newspaper stereotypes of African Americans. In P.M. Lester (Ed.), Images that injure: Pictorial stereotypes in the media. Westport, CT: Greenwood.
Wednesday, October 10
V. Racial Stereotypes in Entertainment TV
· Mastro, D. E. and Greenberg, B. S. (2001). The portrayal of racial minorities on prime time television. Journal of Broadcasting & Electronic Media, 44(4), 690-703. 

· Oliver, M. B., & Armstrong, B. G. (1998). Predictors of viewing and enjoyment of reality-based and fictional crime shows. Journalism & Mass Communication Quarterly, 72(3), 559-570. 

· Ford, T. E. (1997). Effects of stereotypical television portrayals of African Americans on person perception. Social Psychology Quarterly, 60(3), 266-275.

· Atkin, D. (1992). An analysis of television series with minority-lead characters. Critical Studies in Mass Communication, 9, 37-49. 

Monday, October 15
V. Racial Stereotypes in Entertainment TV (Cont.)
· Weigel, R., Kim, E., & Frost, J. (1995). Race relations of prime time television reconsidered: Patterns of continuity and change. Journal of Applied Social Psychology, 25, 223-236. 

· Armstrong, B., Neuendorf, K., & Brentar, J. (1992). TV entertainment, news, and racial perceptions of college students. Journal of Communication, 42, 153-175. 

· Rada, J. (2000). A new piece to the puzzle: Examining effects of television portrayals of African Americans. Journal of Broadcasting & Electronic Media, 44, 704-715. 

· Dates, J., & Stroman, C. (2001). Portrayal of families of color on television. In J. Bryant & J. A. Bryant (Eds.), Television and the American family (pp. 207-225). Mahwah, NJ: Erlbaum

Wednesday, October 17

VI. Racial Stereotypes in Advertising
· Pollay, R. W. (1986). The distorted mirror: Reflections on the unintended consequences of advertising. Journal of Marketing, 50(2), 18-36. 

· Taylor, C. R., & Stern, B. B. (1997). Asian Americans television advertising and the model minority’ stereotype. Journal of Advertising, 26(2), 47-61. 

· Entman, R. M., & Rojecki, A. (2000). Advertising Whiteness. In R. M. Entman & A. Rojecki, The Black Image in the White Mind. Chicago: University of Chicago Press. 

Monday, October 22 
IV. Racial Stereotypes in Advertising (Cont.)
· Bang, H., & Reece, B. B.  (2003). Minorities in children’s television commercials: New, improved, and stereotyped. Journal of Consumer Affairs, 37 (1), 42-67.
· Merskin, D. (2001). Winnebagos, Cherokees, Apaches, and Dakotas: The Persistence of Stereotyping of American Indians in American Advertising Brands. The Howard Journal of Communications, 159-169. 

· Qualls, W. J., & Moore, D. J. (1990). Stereotyping effects on consumers' evaluation of advertising:  Impact of racial differences between actors and viewers. Psychology & Marketing, 7(2), 135-151.

Wednesday, October 24

VIII. Exam Review
· VIDEO: Ethnic Notions

· Exam Review

Monday, October 29
MIDTERM 

Wednesday, October 31

V. Gender Stereotypes
· Law, C., & Labre, M. P. (2002). Cultural standards of attractiveness. A 30-year look at changes in male images in magazines. Journalism & Mass Communication Quarterly, 79 (3), 697-711. 

· Ford, T. (2000). Effects of sexist humor on tolerance of sexist events. Personality and Social Psychology Bulletin, 26, 1094-1107. 

· Wolin, L. D. (2003). Gender Issues in Advertising—An Oversight Synthesis of Research: 1970-2002. Journal of Advertising Research, 43 (1), 111-129.

Monday, November 5 
VI. Stereotypes Involving Sexual Orientation
· Gross, L. (1995). Out of the mainstream: Sexual minorities and the mass media. In G. Dines, & J. M. Humez (Eds.), Gender, Race, Class in Media: A Text-Reader (pp. 40-42). Thousand Oaks, CA: Sage.

· Oakenfull, G. (2004). Targeting Consumer Segments Based on Sexual Orientation: Can Advertisers Swing Both Ways. In J. D. Williams, W. Lee, & C.P. Haugtvedt (Eds.) Diversity in Advertising (369-381). Mahwah, NJ: Lawrence Erlbaum Associates.

· Ford, T. (2000). Effects of sexist humor on tolerance of sexist events. Personality and Social Psychology Bulletin, 26, 1094-1107. 

Wednesday, November 7
VI. Social Class Stereotypes
· Ehrenreich, B. (1995). The silenced majority: Why the average working person has disappeared from American media and culture. In G. Dines, & J. M. Humez (Eds.), Gender, Race, Class in Media: A Text-Reader (pp. 40-42). Thousand Oaks, CA: Sage.

· Busselle, R. and Crandall, H. (2002). Television viewing and perceptions about race differences in socioeconomic success. Journal of Broadcasting & Electronic Media, 46(2), 265-282. 

Monday, November 12
NO CLASS—VETERANS’ DAY

Wednesday, November 14

VII. Age and Physically Disabled Stereotyping
· FINAL PAPER DUE

· Omohundro, D. L. (1999). How Brands Should be Presented to Elderly Consumers. In J. P. Jones (Ed.) How to Use Advertising to Build Strong Brands (307-322).

· Nelson, J. A. (2004). The invisible cultural group: Images of disability (pp. 175-194). In P. M. Lester & S. D. Ross (Eds.), Images that Injure. Westport, CT: Praeger.

Monday, November 19
VII. Complimentary Stereotypes and Counter-Stereotyping
· Czopp, A. M., & Monteith, M. J (2006). Thinking well of African Americans: Measuring complimentary stereotypes and negative prejudice. Basic and Applied Social Psychology, 28(3), 233-250. 

· Park, J. H., Gabbadon, N. G., & Chernin, A. R. (2006). Naturalizing racial differences through comedy: Asian, Black, and White views on racial stereotypes in Rush Hour 2. Journal of Communication, 56, 157-177.
· Kawai, Y. (2005). Stereotyping Asian Americans: The dialectic of the model minority and the yellow peril. Howard Journal of Communications, 16, 109-130.

Wednesday, November 21
No Class Thanksgiving Holiday

Monday, November 26 
Effects of Direct and Indirect Contact on Formation of Stereotypes
· Fujioka, Y. (1999). Television portrayals and African-American stereotypes: Examination of television effects when direct contact is lacking. Journalism and Mass Communication Quarterly, 76, 52-75. 

· Mastro, D. E., & Tropp, L. R. (2004). The effects of interracial contact, attitudes, and stereotypical portrayals on evaluations of black television sitcom characters. Communication Research Reports, 21(2), 119-129.
Wednesday, November 28 


VIII. Exam Review
· Exam review

December 3-6 


Final Exam Week

